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CHAIRMANS DESK

On behalf  of  my-
self, Members 
of  the board 
of  Directors 

and Supervisory, I warmly 
welcome you to the second 
Quarter of  2019.

As we carry through our 
theme for 2019 “THE 
YEAR OF HARNESSING 
MHASIBU BRAND”, I 
must say that 1st quarter has 
been pleasant fi lled with so 
much enthusiasm, engage-
ments, contribution and sup-
port from members. I take 
this opportunity to thank the 
Board, secretariat and mem-
bers for their continued sup-
port.

The future is already here, 
and it is disruptive, and we 
must prepare it. Today we 
are faced with volatile, un-
certain, complex, and am-

biguous world which results 
to converging forces in tech-
nology, globalization among 
others. This creates new 
challenges and opportunities 
for the Sacco. The battle-
ground for market share has 
never been so competitive 
and complicated. We must 
therefore disrupt the forces 
in order to Create relevance 
that increase value for our 
shareholders

This year 14th April, Mhasi-
bu Sacco turned 33 years and 
as I take up the role of  the 
chair, I consider it especial-
ly appropriate to recognize 
that in leadership we must be 
ready for disruption and we 
must plan for it.

Moving ahead.  
We refuse to be victims of  
disruption but instead rise 

to the occasion. It’s time to 
raise the bar on customer ex-
perience in order to differen-
tiate ourselves from compet-
itors. We shall Seek to adopt ‘

With that in mind, we shall 
embark on the following 
strategic imperatives d to 
achieve on our objective. 

1. Innovation and Digital 
movement

2. Changing to adapt 
to the competitive 
environment shifts.

3. Collaborative effort 

4. Strengthening the 
sense of  purpose

5. Growing value.

1. Innovation and 
Digital movement

we must recognize new 
trends and new technologies 
before they disrupt us. In to-
day’s digital world, the rules 
of  customer engagement 
are changing and for us to 
remain ahead, we must con-
tinuously enlarge and retain 
our market share. we shall be 
adopting New channels and 
technologies that can make 
our Sacco stand out from the 
rest of  the crowd. We intend 
to see customer service ref-
ormation taking place and 
shall be looking into the best 
ways to respond and edu-
cate members using website, 
blogs, social platforms and 
all points of  interaction.

2. Adapting to the 
competitive 
environment 
shifts.

As we think about the op-
portunities and challenges, 
we shall be looking into em-
bracing technology and Ser-
vice Models, that effectively 
Solve members problems 
and provide objective and 
relevant information.

3. Collaborative 
eff ort 

The transformation of  the 
Sacco requires the effort of  
all of  us and We shall there-
fore be engaging members 
for reviews and feedback 
as well as staff  from across 
all department to approach 
members in a way that pro-
motes Delight and excel-
lence. 

4. Strengthening 
the sense of 
purpose

The Sacco has a clear and 
well-defi ned mission that 
distinguishes the basic rea-
son for its existence How-
ever, in order for it to thrive, 
we shall work effortless to 
strengthen its purpose and 
ensure continued leadership 
in the hypercompetitive, al-
ways-changing marketplaces. 

“Disrupting and shaping the future of Mhasibu Sacco”
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5. Growing value
Leveraging resources and 
partnering with our mem-
bers to do more with less. 
we shall continue seeking 
and fostering enduring rela-
tionships that go far beyond 

transactions and exploring 
Opportunities that enhance 
ongoing dialogue with Mem-
bers.

1st quarter Member events 
and other activities included.

• Annual General Meeting

• Corporate Social Responsibility

• New Members Education day.

• New website.

• Find more details inside this issue.

My key objective is to em-
bark on  “Disrupting in or-
der to  Create relevance  that 
increase value for our share-
holders”.” and shape the 
future of  Mhasibu Sacco. I 
wish to request all of  us to 
rise to the era of  adopting a 

more responsive and adap-
tive Sacco; an evolution of  
how we serve our members 
and deliver on our mission. 
Finally, 

I wish to thank members for 
continuously patronizing the 
Sacco products and services 

and entrusting us with their 
funds. 

I would   also like to ap-
preciate the Secretariat for 
their effortless commitment 
to supporting the Mhasibu 
brand. We would not have 
achieved without the contri-

bution of  each one of  us.

“All growth depends upon 
activity. There is no develop-
ment physically or intellec-
tually without effort, and ef-
fort means work.” — Calvin 
Coolidge

Conclusion

“All growth depends upon activity. 
There is no development physically 
or intellectually without effort, and 

effort means work.”
 — Calvin Coolidge

CPA Charles Miricho

Chairman - Mhasibu Sacco.
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CEO’S DESK

In line with the Chairs 
remarks, we have set 
for ourselves the 
goal of  “Creating 

relevance” to our members 
by addressing and solving 
members challenges that 
lead to excellent customer 
service, Sacco growth and 
improved profi tability. 

We are therefore posi-
tioning our capabilities to 
help members navigate their 
next, across the different di-
mensions of  their journey 
towards fi nancial indepen-
dence.

Over the past few months, 
we have spent time exten-
sively building long-stand-
ing, market-leading, service 
delivery strength. In fact, we 
are keen that we build upon 
our knowledge of  technolo-
gy foundation that support 
members. 

With that in mind, we 
have embarked on a strategy 
of  ‘Navigate your next’ and 
defi ned the following stra-
tegic imperatives to achieve 
our objective. 

1. Scale Agile Digital

2. Energize the core

3. Re-skill our employees, 
and

1.  Scale Agile       
     Digital

The world is, moving rap-
idly digitally and we are glad 
that our members have not 
been left behind. Over the 
years, we have continued 
to build a formidable posi-
tion in the digital space. Our 

digital framework will drive 
business outcomes from our 
members who are globally 
spread - Experience, Insight, 
Innovate, Accelerate, and 
Assure. This refl ects how we 
are thinking about our mem-
bers journey as they make 
progress through the digital 
transformation. This also 
guides our own aspirations 
and efforts to build digital 
capability in service to our 
members.

2.  Energize the core
Our core business is the 

cornerstone of  our Sacco 
and the critical element that 
has helped us build enor-
mous members trust and 
loyalty. we shall be building 
more ability to make these 
core services even more ef-
fi cient and effective for our 
members through advancing   
technology and automation.

3. Upgrading our 
Employees Digital 
Fluency

Employees are conscious 
of  automation focus and 
how it is changing their 
roles. In working alongside 
our members on their digital 
journey, we are equally and 
actively working with our 
employees on ways technol-
ogy can simplify their work 
lives by demonstrating how 
artifi cial intelligence can help 
their re-skilling that drive 
outcomes that matter.

Conclusion 
We are embarking on 

building more capabilities, to 

ensure we expand our rele-
vance to our members and 
enhance value proposition. 
With the articulation of  our 
strategic direction, we have 
launched a transformation 
program for the Sacco to 
drive the execution of  the 
initiatives that will help us 
achieve the outcomes envis-
aged. 

Our 2018 results demon-
strate the underlying strength 
of  our Sacco. Thank you to 
each one of  our members! 
Their trust and belief  in us 
have enabled us to be the 
Sacco we are today.

The dedication of  our 
secretariat to drive outcomes 
for our members is a testa-
ment to the results we have 
shown over the years and 
the continuing strength 
of  our Sacco, Thank 
you to each one of  
them.

Our exception-
al leadership team 
has helped steer 
the Sacco through 
the past sever-
al years and also 
helped craft our 
strategic framework 
and the transforma-
tion programs. My 
thanks to them 
for their en-
ergy and 

commitment in helping me 
operationalize our strategy.

Today, as I look back at 
our journey, I feel a sense 
of  excitement - at the op-
portunities in the technology 
world as our members are 
moving on their digital jour-
ney and the consequent op-
portunity for us to help them 
navigate their next. I feel a 
sense of  pride at the incredi-
ble Sacco that has been built 
over the past 33 years that 
gives us a strong foundation 
for what we can create in the 
future.

Thank you all. God bless 
you. God bless Mhasibu Sac-
co.

CPA Antony Kahoru

CEO Mhasibu Sacco Ltd 

“Creating relevance that increase value for our 
shareholders”  
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Have you heard about 
Mhasibu  MOBI LOAN?

You can now access upto KES 10,000 from Mhasibu Sacco on your phone.

HOW TO ACCESS YOUR MOBI ACCOUNT
•	Go to Play Store on your Android Device

•	Search for Msacco+ , Install, then Open it

•	Hit next in the next screen

•	Go on

•	Accept the terms and conditions

•	Hit Grant Permissions, Allow Permissions

•	That’s it! Tick the last step

•	Slotin your Safaricom Phone number & Hit Submit (The Sim Car should be in the 
device you are installing)

•	Select MHASIBU SACCO and Hit OKAY

•	Wait for Automatic SMS Verification to verify the phone number given and the An-
droid device in use

•	 Login using your PIN
 
If you have forgotten your PIN
•	Click on Forgot PIN & Enter the last 4 digits of your Safaricom Phone Number.

•	The Reset PIN will be sent Via text and you will be required to slot it in & change the 
PIN to one only known to you, to access the Mobi Account on your Phone via the 
Msacco App.

•	 IF required to register, please download and fallout form provided on the website  

How to Access 
the Mobi Loan
1. Requirements
•  Must be a member for at least 6 Months
• Must have contributed a minimum of KES 50,000 

Deposits and a Share Capital of 10,000
• Must have contributed Monthly contributions 

consistently over the last 6 months
• Must not be in arrears if the member hold running 

loans on their account
• Must not be listed as delinquent by the CRB 

services
• Must not have defaulted Mobi loan

a) Access Mobi Loan Via USSD (*346#)
• Dial *346# on your Safaricom Line & Slot in your PIN
• On the Menu that appears, select #1 Mobi Instant & Send
• Enter the amount you would like to take; max is KES 10,000 & Send
• NOTE: 5% Interest will be charged on your Loan Amount + KES 100 

transaction Charge & the Product is repayable in 1 Month, Starting 
TODAY. Do you wish to continue? Type 1 Yes & Send

• The loan will be sent to your M-Pesa Account

How to Re-Pay Mobi Loan Via M-Pesa
Go to the Mpesa Menu 
Select Lipa na M-PESA
Select Pay Bill
Enter Business Number ‘540700’
Under Account number -  Slot in Your Membership 
Number + The KEY Word ‘MBL’ i.e.; MHS12345MBL
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AWARDS

We don’t win once in a while; We don’t do things right 
once in a while; we do them right all of  the time. In our 
quest to achieve excellence, we have adopted the win-
ning habit and once again, Mhasibu has been awarded 

in position 4 by CIC in the category, highest investment volume. 

Can you believe that fi rst quarter is gone? 
It has been quite  engaging, interactive and eventful. 

Let us catch up on what happened, how it happened and where it happened.

1St Quarter Events 

e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right e don’t win once in a while; We don’t do things right 
once in a while; we do them right all of  the time. In our once in a while; we do them right all of  the time. In our once in a while; we do them right all of  the time. In our once in a while; we do them right all of  the time. In our once in a while; we do them right all of  the time. In our once in a while; we do them right all of  the time. In our 
quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-quest to achieve excellence, we have adopted the win-
ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded ning habit and once again, Mhasibu has been awarded 

in position 4 by CIC in the category, highest investment volume. in position 4 by CIC in the category, highest investment volume. in position 4 by CIC in the category, highest investment volume. in position 4 by CIC in the category, highest investment volume. in position 4 by CIC in the category, highest investment volume. 

Congra� la� ons for the great 
milestone.
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Kenya cancer association has been 
very instrumental in taming the dis-
ease in Kenya, they have partnered 
with non-governmental organizations 
to help cancer patients across the 
country. Mhasibu Sacco joined the 
organizations that are offering their 
support in the fi ght against cancer 
and on 8th March,2019 at the Kenyat-
ta National Hospital, the Sacco led by 
its Board members and the CEO Mr. 
Antony Kihoru presented a cheque 
of  kshs. 240,000 to the Kenya Cancer 
Association ( KENCANSA) for its 
continued support in the fi ght against 
cancer.
The patients couldn’t hide their joy 
and they were all smiles. Mhasibu Sac-
co’s management has committed to 
continue supporting such initiates as 
part of  their corporate social respon-
sibility aside from being a fi nancial 
service provider
The Sacco will endeavor to support 
more such noble initiates in future to 
extend a helping hand to the less for-
tunate in the society. I would like to 
profoundly thank the management of  
both Mhasibu Sacco and KENCAN-
SA for their unparalleled commitment 
and for sparing time to participate in 
the worthy cause.

2019
CSR

We are a socially re-
sponsible Sacco, we 
create goodwill, form 
new relationships 

and opportunities while maintaining 
a positive image for our brand.
Cancer is a menace and cases of  
cancer are increasing at an alarming 
rate. The cost of  treatment is very 
high, and most patients are referred 
to hospitals abroad. The disease re-
quires a concerted effort from all 
stakeholders to arrest the condition.
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NEW MEMBERS DAY, 2019

Mhasibu Sacco hosted 2018  
members to a colorful net-
working evening day at 

Laico Hotel Nairobi on 15th Febru-
ary 2019.The event is a tradition of  
the Sacco which is a platform where 
members are introduced to the orien-
tations of  the saccos. Which includes 
the products on offer, introduction of  
staff  members and Board of  directors 
and Expectation of  the members 

The members were assured of  quali-
ty services and introduced to almost 
a plethora of  financial services that 
they can subscribe to. The Sacco uti-
lized this opportunity to showcase its 
products and services available in the 
Sacco using brochures, banners and a 
presentation from financial experts. 

The new members interacted freely 
with staff  members at personal levels 
to build trust. The members pledged 
to collaborate with the Sacco as they 
strive to serve them and lead them to 
excellence. 

Members were reminded that they 
own the Sacco and as such they were 
urged to save, invest and borrow from 
the Sacco. This would translate to 
growth of  the Sacco and more divi-
dends for members. The Sacco man-
agement reiterated its resolve to pro-

The Sacco 
management 
reiterated its 

resolve to 
protect the 
members 
finances. 
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tect the members finances. The 
new members were asked to be 
brand ambassadors of  the Sacco 
and to spread the ideals of  the Sac-
co to the public.

We wish to thank all the members 
who took the time to be part of  
this initiative and look forward to 
an enhanced relationship.

Mhasibu Sacco  oriention programme 
held  at the Laico Regency Hotel 2018  
15th March, 2019   for all memebers 
registered  year 2018.
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AGM 2019

So far, the Sacco has promptly 
paid out all allocated accounts. 
we continue to pay and request 

members who are yet to allocate to do 
so. 

Special cases on dividend payout. 

If  you have allocated and have not 
been paid out, it could be due to the 
following reasons. Loan Account is in 
arrears or did not achieve the 18,000 
@1500 per month. Confirm if  this 
has been credited back to your Mha-
sibu account. 

To allocate dividends.
Go to www.mhasibu sacco.com

Click on Members login

The Sacco held its 31st AGM on 23rd March 2019 at the KICD .one of  the key resolutions passed 
was payments of  a Dividends at a rate of  15% on share capital and an interest of  8%. on deposits.

If you are a first-time user click on re-
cover password.

If you already have an account, 
just enter your membership in full 
(MHS*****) and your password

Click on Dividends hub

Select on dividends request and 
follow the procedure.

Members during the 
31ST AGM held on 23rd 

march 2019 at KICD 
Muranga road
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Leveraging on members collaboration 
to ensure that future Sacco initiatives are 
successful. 

Is an initiative worth adopting. The Sacco 
will heavily rely on;  Empowering mem-
bers to not only interact with the Sacco, 
but with each other as well, to provide 
optimal solutions. 

Empowering Members to give feedback 
to better and Constantly understand and 
focus on Member’s needs, 

Members to become not only consum-
ers, but advocates of  Mhasibu brand that 
will drive interactions for the foreseeable 
future. 

Impacting near-term revenue and long-
term relationships, whose value far out-
weighs any cost savings

members experience in familiarity and 
recognition in each interaction and en-
gagement with our brand; through the 
website, social media, mobile, or in-per-
son.

We urge members to collaborate with us, 
as we seek to  achieve amazing results of  
increased products and services patron-
age, enhanced customer loyalty, increased 
membership, decreased attrition, and 
word-of-mouth advertising that is less 
expensive and more credible than any-
thing we could buy.

“Together let’s make the difference”

2nd quarter FOCUS 
 “It takes a village to close a deal”. We have a huge 
opportunity to unlock our potential of  a balanced 
exchange of  value. As we seek to align the Sacco 

towards excellence, we, recognize that we cannot 
do it all on our own but rather by leveraging on 
collaborative efforts from our members. 

1. Leveraging On Collaborative Efforts

Aligning the Sacco towards excellence by Leveraging on Members 
Empowerment.
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Being a member of  Mha-
sibu Sacco is such a great 
decision, but there is a 
greater decision you can 

make! Not to walk alone but to rather 
refer a fi end to the Sacco.

We believe Enlightening members on 
matters touching on the Sacco will 
not only quicken decision making 
but also bridge the knowledge gap 
that may exist amongst our members.

Lets understand our Sacco better.

2.   Members Enlightenment 

Your saving journey with Mhasibu 
Sacco begins as soon as you have 
been registered. Come with us, let us 
take you through the journey of  being 
a Mhasibu Member.

“Our power of  choice is one of  the 
greatest we have”. A penny saved is a 

penny earned.”.by joining the Sacco, 
you have Used wisely your power of  
choice. 

Saving money is even more power-
ful if  we use time to our advantage.
so start your saving journey today and 
let tomorrow count. 

A SACCO is a Savings and Credit 
Co-Operative. This means that when 
you choose to join a Sacco, you are 
ready to take up the major roles of  
SAVING AND BORROWING!

How can one join?
•  Fill in the membership 

registration form 
available on our website                        
www.mhasibusacco.com

• Pay a Registration fee of 
KES 1000

• Submit application.

Who can you refer to the Sacco? 
• Members of ICPAK and their employees
• Fully qualifi ed accountants who are not members of ICPAK
• Accountancy training institutions and accountants in training
• Registered KASNEB students 
• Spouses and Children to registered members
• Holders of ACCA Qualifi cations.
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1.  Deposit Contributi on: 
     Minimum Contributi on 1600    

Deposits are the month-
ly contributions a 
member must make 
to be counted a mem-

ber of  the SACCO and actively par-
ticipate in Sacco matters. Deposit 
can be used as either guarantee to 
a member’s loan or other members.  

Upon exit from the Sacco the 
member can withdraw the savings 
as long as there is no outstanding 
or is not attached to other loans as 
guarantee. 

It also gives a member a borrowing 
power of  4 times total of  deposit 
plus share capital. Annual interest is 
payable at a rate declared during an 
AGM. 

Share capital is the minimum 
shareholding that every mem-
ber must hold with the Sacco. 
Each member must have a 

minimum of  Ksh 10,000 in share cap-
ital which is Equivalence of  500 shares 
at a cost of  KES 20 per share. 

This is a one-off  payment. However, 
a member may choose to increase at 
their own will. Shares are Non- re-
fundable and cannot be withdrawn 
even on exit from the Sacco but can 
be transferred to another member of  
the Sacco. 

This cannot be used as security on 
loan. dividend is payable annually at a 
rate declared during an AGM.

About Mandatory contribution

2. Share Capital:  Minimum Share Capital 10,000
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Familiarize yourself with 
the terms and condition 
on the website 
www.mhasibusacco.com
 Meaning of Loan status mean?

•  1month arrears -  watch

•  2 months  -  Substandard

•  3 months  -  Doubtful

•  More than 3 months 

(Non-performing) subject to recovery  
against guarantor’s deposit.

The purposes for the risk 
fund. In case of  death or 
disability of  a registered 
member, an Active Loan is 

cleared by the insurance,

The next of  kin is refunded 200% of  
the contributed deposits. A last expense 
of  KES 150,000 is paid towards the 
burial arrangement.

Every member is required to pay.

Other beneficial savings 
Schemes;
• Children scheme

• Holiday scheme 

• Plot buying scheme

• Fixed deposit 

Congratulations on achieving your 6 
Months journey of  consistent saving, 
you are now qualified to borrow!

Our Loan Products are customized for 
every borrower and period. Both short 
term and long term.

3. Insurance fund KES 1,200 per Annum

SHORT TERM LOAN 
PRODUCTS  

• Short Term Loan
• Mobi Loan
• Emergency Loan
• School Fees
• Instant Okoa Loan
• Self-Guaranteed Loan

LONG TERM LOAN 
PRODUCTS 

• Normal Loans
• Repurchase Loan
• Asset Finance loan 
• Gold Loan
• Gold Repurchase loan



A next of  kin is a 
person’s closest 
living relative, a 
spouse or a per-

son who can be contacted in 
case of  an emergency. Their 
details include offi cial names, 
ID number, postal address, 
phone number and their re-
lationship to you and % al-
location. 

These details are crucial in 
every aspect of  life never 
leave it blank. Always re-
member to up-date at every 
stage of  your life.in case you 
have not yet updated yours 
with Mhasibu Sacco, please 
do so by Filling the Bio data 
and available on the website 
and send to the offi ce email 
info@mhasibusacco.com.

OTHER IMPORTANT INFORMATION TO TAKE NOTE OF;
ROLE NEXT OF KIN ABOUT CONSTITUENCIES;

1 Audit and Accounting Consultancy 
Firms Accounting professionals as 
follows: 
• Advisory taxation, Accounting, auditing 

fi rms. 
• Employee of accounting regulatory 

bodies i.e. ICPAK,
2 Accounting in Training Colleges 

&KASNEB students
• Employee of institutions accredited 

by KASNEB, and ACCA national 
Examination Council. 

• KASNEB and ACCA students 
• Graduates in bachelor’s degree in 

accounting and fi nance.
3. Industry and Commerce, Company 

Secretaries
• Accountants in private sector. 
• Registered members of ICPSK 
• Accountants in self employment

4.  Public Sector, NGOs, International 
Organizations, other consultants, 
Diaspora members, and other Regions
• Accountants working with NGOS
• Accountants in Diaspora 

• Accountants working in government 
institution

• Consultants.

Online services 
There is a lot of information a member can 
access on the web portal without any human 
intervention. this includes;
• Your personal information.

• Deposits, loans and shares statements.

• Details of members you have guaranteed 
and whether their loans are in good 
standing.

• Co-guarantors contacts critical in the event 
of loan default by a member you have all 
guaranteed.

To experience. Click on https://portal.
mhasibusacco.com/Login 
•For fi rst time users start by clicking on recover 
password.

•Ensure that your user name is your 
membership in full. (MHS*****)

The Sacco is divided into 4 constituencies.

Mhasibu Newsletter  //  ISSUE 02 2019 17
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1. Ruth Kinyanjui 
(Treasurer)
Representing Audit & Accounting 
Consultancy Firms

2. Charles Mwongela 
(Hon.Secretary) 
Representing Public Sector, NGOs, 
International Organizations, other 
consultants, Diaspora  members,  and 
other Regions constituency

3. Jennifer Muthoni Mburu
(Member) 
Representing Accountants in Training 
Colleges & KASNEB students’ 
constituency

INTRODUCING

New board members

We take the opportunity to welcome the incoming directors and wish 
them well.

Following the 31st AGM held on 23rd March 2019, we are pleased to 
introduce to you the newly elected Board of directors.
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If  you haven’t checked out on the new website, 
you are missing out. We have made changes to 
ensure it provides a much better user experience.
it is fresh, easy to use, modern, responsive and 

secure.

SPECIAL FEATURES
As part of  Empowering our members, we would love 
to gather customer feedback at every interaction, we 
have Appended a feedback forms to help us please feel 
free to give feedback.

Experience www.mhasibusacco and give us feed-
back.

Chart with us at any time and get instant response

Event to look out for.

Exhibition and fun day

Education day

New Website
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DEPOSIT 
CONTRIBUTION

Minimum 1,600 
per month

KES 200 per 
month

CHILDREN 
SAVING 
SCHEME

Minimum 
KES10,000.

Maturity 3,6,9,12 
months or more. 

FIXED 
DEPOSIT

Minimum  
KES 10,000

SHARE 
CAPITAL

4 times  
deposits @1%. 

Repayment period 
48 months 

NORMAL 
LOAN

75% financing on used motor 
vehicle @ interest rate of 

1.125% and 90% financing  
on new motor vehicle @  
interest rate of 0.96% on 

reducing balance

ASSET 
FINANCING 

LOAN

Maximum 
200,000@1. 5% 
on straight line 

basis payable 6 
months

SHORT 
TERM

RESTRUCTURE
LOAN

At interest of 13%. 
Repayment period of 72 

months @ commission 
of 7.5%  on outstanding 

loan balance

Maximum 
KES 500,000 

@ 1% repayable 12 
months

SCHOOL 
FEES 

Maximum loan 
limit is KES 50,000

@interest rate of 
5% per month on 
straight line basis

INSTANT 
{OKOA} LOANEMERGENCY 

LOAN

GOLD 
LOAN

4 times deposits 
@13% pa on 

reducing balance. 
Repayment period 

60 months.

GOLD 
REPURCHASE

4 times deposit @ 
13% pa on reducing 
balance. Commission 

5% on outstanding 
balance. Repayment 

period 60 months

4 times deposit @1% 
per month on 

reducing balance

REFINANCING 
LOAN

4 times deposit @1% on 
reducing balance. 
Commission 5% on 

outstanding balance. 
Repayment period 48 

months 

REPURCHASE 
LOAN

Maximum KES 500,000 
at an interest rate of 1%. 

Repayable in 
12 months

m h a s i b u  p r o d u c t s

A big Thank you to our Readers.
For any feedback and success story, 

we would love to hear from you.
Write to us on marketing@mhasibusacco.com.

Engage us on
Facebook @mhasibu

Twitter @Mhasibuoficial
Instagram @Mhasibuofficial 

MHASIBU NEWSLETTER


